Three years B.A. Degree Programming


Major: Mass Communication and Videography

Semester I

Paper I: Introduction to Mass Communication

1.0 Preamble

The unprecedented expansion of the field of Mass Communication in the last decade has sensitized the society towards the potential of electronic media. The market offers enormous opportunities for media persons competent in the latest communication technologies.


This course focuses on the various dimensions of the electronic & other related media and it seeks to foster the spirit of creativity and experimentation. 


It has been designed to help students acquire and apply their skills in producing documentaries and television programmes.


The course intends to train candidates to start their own innovative ventures, or join a TV production studio or a TV channel or to prepare documentaries and short films.

2.0  Nomenclature of the Course

       B.A. in Mass Communication and Videography

3.0  Structure of the Course

      The course is organized as a three years programme spread over six semesters:

      a)  Eight papers for 1st & 2nd semesters, which include one Major related to Mass

           Communication and Videography.

      b)  Seven papers for 3rd & 4th semesters, which include one Major related to Mass   
Communication and Videography.

      c)  Eight papers for 5th & 6th semesters, with six majors related to Mass Communication 
and Videography, one project paper and one skill based paper.

4.0  Overall Aim and Objectives of the Course

4.1  Aim: The aim of B.A. in Mass Communication and Videography course is to create          

       professionals with high quality competence to work in the field.  

4.2  Objectives:

1.  To create an awareness among young students with regard to the challenges and


opportunities in the field.

2. To promote and sustain the interest in the field, through consistent efforts at   innovation and experimentation.

3. To train/develop professionals capable of undertaking independent work and applying the theoretic and technical know-how to real-life situations.

4.  To prepare students for careers in the television and allied industry.

5.0  Expected Outcomes:

      On completion of the course the students are expected to have acquired the proficiency in the following areas:

5.1  Technical understanding of the video camera, video editing and computer operation for    documentaries and television programmes, alongwith appropriate skills.

5.2  Electronic post-production and handling video recorders, digital recorders, vision mixers,  audio recorders, audio mixers, online and offline video editing.

5.3   Production of serials, documentaries and TV programmes as a free lancer or an employee of  production houses or television channels.

5.4   Direction, editing, scripting and camera operation.

5.5   Conceptualizing themes for documentaries or TV programmes and executing the same.

Syllabus

 (I)  Concepts and Theories :


a) Communication: concepts, process and functions.

 
b) Types: interpersonal, group and mass communication.

      c)  Communication theories and their relevance to present day practice. 


d)  Models of Communication 


e)  Impact and effects of Mass Communication

(II)  Data Collection and Analysis :


a) Method and Techniques of Data Collection:

    -  Interview, questionnaire, surveys, opinion poll, case study and    library search.

 b) Process of Data Analysis:

    -  Categorizing the data.

    -  Analyzing the data.

    -  Interpreting the results.

c) Communication effect: Feedback & Evaluation.

(III)  Instruments of Mass Communication :

      Print media, radio, TV, cinema and electronic media – their brief history &   Contemporary relevance.

(IV)  Language and Mass Communication:



Language : Nature, features, Symbolic nature, Uses in the field of mass   communication.


Narrative forms: report, documentary, feature & fiction.


Practicals:

· News Reporting and editing in the field of sports, politics, advertising, arts & culture.

· News analysis.

· Interviews

· Exercises in narrative forms: report, documentary, feature & fiction.

N.B : a)  Students have to maintain a Journal.

          b) Students have to undergo 15 days on-the-job training and submit report along with Supervisor’s approval..

Books for Study & Reference:

1. Kumar, Keval (1994): Mass Communication. A critical analysis.

      Vipul Prakashan.

2.   Dimbleby, Richard and Burton, Graeme (1995) : More than words –

      an introduction to Communication, London, Routledge.

3.   De Fleur, Melvin L. and Dennis, Everette D. (1991):

      Understanding Mass Communication, New Delhi, Goyl Saab.

4.   Mc. Luhan, Marshall (1964): Understanding Media, New York,

      Mc Graw Hill.

5.   Fiske, John et al. (1994): Key concepts in Communication and    

     Cultural Studies, Routledge, 2nd edition.

6.   Fink C. Conrad (2004): Sportswriting – The Lively Game, U.K.

      Surjeet Publication.

Three Years B.A.Degree Programme

Semester- II

Major: Mass Communication and Videography

Paper II: Sound for Videoproduction

Semester End Exam : 60 marks

CIA: 15 marks

Practicals: 25 marks

This course covers the fundamental aspects in Sound Recording for the electronic media and it is intended to assist the students in working with the sound recording equipment and learning the sound recording techniques in Video Production.

Lectures, discussions, demonstrations in class, exercise and analysis of sound tracks for the media will cover almost all the basic aspects of the effective use of sound recording equipment and creative use of sound for the media.

I. Characteristics of Sound wave & its propagation: 


What is sound? Sound wave. Frequency, amplitude and velocity of sound wave. Audible range of sound. Decibels. Physical characteristics of sound wave-pitch, loudness and timbre. Factors responsible for the distortion of sound. Types of sounds-speech, noise and  music. Signal to noise ratio.

II.
Acoustics: Echo, Reverberation of sound and reverberation time.


Problems of acoustics, materials and insulations

III. Mechanism of human speech: Voice, articulation, language skills and other factors.

IV.  Mechanism of human hearing: physiology and psychology of hearing, threshold of hearing.

V. Microphones - Different types of microphones: Carbon Microphone, Condenser Microphone, Dynamic Microphone, Velocity Microphone, Piezo Electric Microphone, Parabolic Microphone, Loudspeakers – Dynamic Loudspeaker and Classification of Loudspeakers: Woofers, Squawkers and Tweeters.

VI.
Mikes – Special types and accessories – wireless, lapel (Lavalier) and shotgun.

VII.  Application of microphones, Advantages and Disadvantages.

VIII.  Directional Response – Omni Direction, Unidirection, Bidirection and Cadoid.

IX. Directional response: Omni, cardiod, super cardiod, Hyper cardiod, bidirectional and polar diagram.

X. Factors governing the selection of mikes: sensitivity, frequency response and impedance.

XI.
 Types of cables, connectors and their uses

XII. Magnetic recording principles of magnetic tapes and magnetic discs.

XIII.  Tape recorders and playback machines.

XIV.  Audio tapes

XV.  Sound safety, erasing, dope sheet and storage.

XVI.  Post production: editing, dubbing and laying track.

XVII.  Mixing of sound –Audio mixers and Audio Editing

XVIII.  Frequency response control

XIX.  Audio Sweetening

XX.  Audio Monitoring

Practicals: Three periods a week covering: sound waves and propagation, microphones and accessories, magnetic recording tape recorders, DVDs mixing of sound, audio sweetening, synthesizers, monitoring and background music.  The following are the details:

1. Charecteristics of sound waves, amplitude and frequency, measurement of loudness and pitch.  Distinction between types of sound.

2. Reverberation of sound

3. Use of different microphones, loudspeakers and accessories.

4. Polar diagram of directional response of sound.

5. Connection of cables to an audio sound

6. Use of magnetic tapes and discs

7. Use of playback systems

8. Storage of sound using different media

9. Mixing of sound

10.  Audio sweetening

11. Use of synthesizers, audio monitoring

N.B: a)  Students have to maintain a Journal.

        b) Students have to undergo 15 days on-the-job training  and submit a report along with the Supervisor’s appraisal.

Books for study & reference :  

1. Khanna & Bedi, ‘The Textbook of Sound’, Atma Ram & sons Publications, New Delhi

2. Ittyavirah and Premnath, ‘B.Sc. Electronics’, Resmi Publications, Arunapuram, P.O. Palai-686 574.

3. Sharma, S.P (1988): Basic Radio on Television, New Delhi, Tata McGraw – Hill Publishing Co. Ltd., 9th print.

4. Attri, Sanjay (1996): Audio and Video System, New Delhi, BPB Publication.

Websites:

htpp://www.silcom.com/~aludwig/Room_acoustic.html

htpp://www.soundproof101.com

htpp://www.homemusicrecording.com/studio_acoutics_information.html

htpp://www.cybercollege.com

Three years B.A. Degree Progeramme

Major: Journalism

Semester I

Paper I: Introduction to Journalism

1.0 Preamble


The unprecedented expansion of the field of multi-media  has also sensitized the society towards the challenges before the print media. The market offers enormous opportunities particularly for competent individuals, well versed with  the latest technological developments and relevant communication skills necessary in the field of Journalism.


This course focuses on the various dimensions of the print & other related media and it seeks to foster the spirit of inquiry and experimentation. 
It has been designed to help students acquire and apply their skills in the field.


The course intends to provide training to the  candidates to  be eligible for  regular  employment  with a newspaper or  to work as a free lancer.

2.0  Nomenclature of the Course

       B.A. in  Journalism

3.0  Structure of the Course

      The course is organized as a three years programme spread over six semesters:

      a)  Eight papers for 1st & 2nd semesters, which include one Major related to 

           Journalism.

      b)  Seven papers for 3rd & 4th semesters, which include one Major related to 

           Journalism .

      c)  Eight papers for 5th & 6th semesters, with six majors related to Journalism, one project paper and one skill based paper.

4.0  Overall Aim and Objectives of the Course

4.1 Aim: The aim of B.A. in Journalism course is  to create  professionals with high quality competence and fill in the void of a much needed degree course  in the State.  

4.2  Objectives:

1. To create an awareness among young students with regard to the challenges and the opportunities in the field.

2. To promote and sustain the interest in the field, through consistent efforts at   innovation and enquiry.

3.  To train/develop professionals capable of undertaking independent work and applying their know-how to real-life situations.

4.  To prepare students for careers in the print media and allied industry.

Syllabus

I.    Understanding News:  ( 4 periods)


a)  Definition of News


b)
Hard news & soft news


c)
Connecting facts, interests & the audience


d)
News, features, news-features, editorials and opinions

II
Gathering News: ( 4 periods)


a)
Sources


b)
Preparing for the interview


c) 
Interviewing

III
Organizing thinking: (4 periods)


a)  Finding focus


b)  Thinking - basis for effective writing


c)
Outlines


d)
Clustering

IV  Writing the News story: (4 periods)


a)
The inverted pyramid form & other forms


b)
Continuity


c)
Sources, attribution & quotes


d)
Checklist for writing a good news story.

 V  The feature story: (5 periods)


a)  What is a feature?


b)  The news-feature


c)  The short feature


d) 
Personality profile


e)   Lifestyle features

VI.
Reporting meetings, speeches and special events: ( 4 periods)


a)
Covering meetings


b)  The speech story


c)
Special events: Rallies & demonstrations, public hearings, awards and 
installations.

VII.
 Covering entertainment & sports: ( 4 periods)


a)  Writing the advance story: entertainment & sports


b)  Writing the entertainment review


c)   Writing the sports story


d)  Types of stories

VIII.
Covering crime: (4 periods)


a)  The arrest process


b)  Trial coverage


c)  Court reporting


d)  Writing the trial story

IX. Inside the newsroom: ( 4 periods)


a)  Who does what in the newsroom?


b)  The bureaus, the copydesk


c)  The editors

X. Newspaper design & layout: (5 periods)


a)  Elements of design


b)  Principles of good design


c)  Information packaging


d)  Grids & columns; margins & space


e)  Special considerations for using colour

XI.  Preparing for a career in Media: ( 3 periods)


a)  Getting a job


b)  Diversity on the job 


c)  Opportunities for professional growth.

PRACTICALS:

1.  Bringing a copy of the local newspaper to class, and identifying the types of stories, an editorial and an opinion piece. Proposing a straight news story,   that     may be written for the campus newspaper.

2.  Submission of five focused story ideas that could be written for the campus newspaper. Identification of the stories as news or  feature stories. For each of these five ideas, the students are required to submit the names and phone numbers of at least three sources they plan to contact. They are also required to explain what they expect  to learn from those sources and what they  would do when a source refuses to grant  an interview.

3. Reporting  on a story idea that a student  has proposed and creating an outline using clustering. Covering  a campus news event and creating an outline using clustering.

4.  Selecting a news story of 10 or more paragraphs. Explaining how the writer maintains continuity and point out the transitional devices. Write a 500 word news story about one event the student  participated in, during the last six months. It should be written in the third person. The inverted pyramid or a modified inverted pyramid form should be followed.

5.  The original story should be photocopied and cut into single paragraphs. Students may be asked to reassemble the story according to how they think it appeared in the newspaper. They are required to list the facts from the most important to the least important.

6.  Clipping three different types of feature stories from newspapers and writing a 600 word analysis of how the student succeeded or failed  in his/her objectives.

7.  Selecting  someone on the campus or in the neighbourhood  for a personal profile. Students are required to research as much material as they  can and interview the individual  selected.

8.  Clipping three different types of feature stories from newspapers and writing a 600 word analysis of how the students succeeded or failed  in their objectives.

9.  Clipping three speech stories from newspapers. Analyzing how each student succeeded or failed in capturing the news value, how each is organized and whether the writers made good use of quotes.

10. Checking the papers for upcoming speeches. Digging up background on the speaker and covering his or her speech. Trying to get an advance copy of the  text, if available. Writing the speech using the most newsworthy lead the student can find.

11. Clipping and mounting 10 examples of good sports story leads from daily newspapers or sports magazines. Explaining why the writer chose that focus for the lead?

12. Attending a local production of a play or dance group, the opening of a museum exhibit or a live concert or performance etc. Writing a review of the  production. Making sure to obtain a copy of the program, to obtain correct spellings.

13. Going  to the local police station, introducing oneself and covering  the story of an arrest and booking. A local reporter may help the student, if necessary.

14. Selecting three newspapers and critiquing them for general content, writing style, make-up, graphics, the editorial page and local, state, national and foreign coverage.

15. Taking an issue of the local newspaper and evaluate its use of the design principles including balance, rhythm, unity, scale, proportion and visual hierarchy.

N.B : a)  Students have to maintain a Journal.

          b) Students have to undergo 15 days on-the-job training and submit the report

              along with the Appraisal from the Supervisor.

Books for Study & Reference:

1)  Stein, M.L. & Paterno, Susan F. (2003): The Newswriters’ Handbook.


An Introduction to Journalism, Delhi, Surjeet Publication, First Indian Reprint.

2)  Rolnicki, T.E.Tate, C.D., & Taylor, S. (2003): Scholastic Journalism, Delhi


Surjeet Publications, 10th edition, 1st Indian Reprint.

3)  Ahmad, Shahzad (2005): Art of Modern Journalism, New Delhi, Anmal Publications Ltd.

Three Years B.A. Degree Programme

Semester II

Major: Journalism

Paper II : Journalism in India

Contact periods : 3 (T) + 3 (P) of 45 mins each

End Semester Exams: 60 marks

CIA: 15 marks

Practicals: 25 marks

1. Journalism and its origins (4 periods)

2. The pioneers of Indian Journalism (3 periods)

3. Raja Ram Mohan Roy – the founder of the Indian press ( 2 periods)

4. Battle for Social Reform – pre-independence ( 3 periods)

5. Rudyard Kipling, the Journalist ( 2 periods)

6. Awakening of Nationalism: Surendranath Bannerjee 


and Bipin Chandra Pal (2 periods)

7. Lokmanya Tilak and G. G. Agarkar: Kesari and Mahratta (2 periods)

8. The Gandhian Revolution (3 periods)

9. Confrontation with Government (2 periods)

10. Press in Free India (3 periods)

11. The Centenarians: (5 periods)

(a) The Times of India  (1838)

(b) Amrita Bazar Patrika (1868) 

(c) The Statesman  (1875)

(d) The Hindu (1878)

(e) The Tribune (1881)

12.  The Giants: (5 periods)

(a) D.G.Horniman

(b) Arthur Moore

(c) S. Sadanand

(d) Frank Moraes

(e) K. Rama Rao

13.  Journalism in Pre-liberation Goa (3 periods)

14.  Post liberation Journalism in Goa (3 periods)

15.  Indian Journalism : today & tomorrow (3 periods)

PRACTICALS:

The practicals will involve library & internet search, group discussions and presentations on  14 topics given above with special reference to the aspects and details which have not been discussed during lecture sessions.

      N.B : a)  Students have to maintain a Journal.

                b) Students have to undergo 15 days on-the-job training and submit the    report along with Appraisal from the Supervisor.

Books for study & reference:

1)  Parthasarthy, R (2005): Journalism in India – From the earliest times to the present day, New Delhi, Sterling Publishers Pvt. Ltd.,Reprint of 4th revised edition.

2)  Rajan,  Nalini  (2005):  Practising Journalism  –  Values,  Constraints, Implications,  New Delhi, Sage Publications.

