GOA UNIVERSITY

SECOND YEAR B.COM.

BUSINESS COMMUNICATION

SEMESTER – III

Objective: To develop the ability to write and speak English effectively in business 

      related situation.

A. (FOR WRITTEN ASSESSMENT)



100 Marks

1. THEORY  OF COMMUNICATION



20 Marks : 15 lectures


a) Defining Communication 


b) The Communication Process


c) Barriers to Communication


e) Non-Verbal Communication 


f) Good Listening

2. PUBLIC SPEAKING 





20 Marks : 10 lectures


a) Preparation


b) Developing Material


c) Opening a Talk


d) Closing a Talk


e) Using Visual  Aids

f) Using Notes

g) Practicing and Delivering a Talk

h) Drafting Frequently made speeches such as Welcome; Introducing a Speaker;       

    A Short Talk; A Vote of Thanks.

3. TALKING ON THE TELEPONE



15 Marks : 6 lectures


a) Telephone Problems


b) Basic Telephone Rules: Being brief: courteous; resourceful; positive; speaking 

    Slowly; clearly 

c) Making a Call; Preparation; Calling; follow-up.

d) Gathering Information by Telephone; What to do before and during such calls.

e) Answering the Telephone; Taking messages; Dealing with answering 

    machines.

f) Using Mobile Phones.

4. INTERVIEWING






10 Marks: 6 lectures


a) Types of Interviews 


b) Candidate’s Preparation for a Job Interview 


c) Planning and Conducting a Job Interview

5. GROUP COMMUNICATION AND MEETING

20 Marks: 8 lectures


a) Groups; Their advantages and disadvantages


b) Chairing Meetings


c) Conducting Very Formal Meetings: Parliamentary procedure 


d) Decision Taking Methods


e) Duties of the Secretary 


f) Responsibility of Members


g) Drafting Notice and Agenda; Resolutions and Minutes of Meetings

6. PUBLIC  RELATIONS





15 Marks : 8 lectures


a) The Need and Importance of P.R


b) Various forms of Internal and External P.R.: Press Relations: Press  

Conferences, Opinion Polls and Surveys; House Journals; Fact  Sheets; Web  Pages; Open Houses; Fairs and Exhibitions; Bulletin Boards; Get Togethers;  Community Programmes; Suggestion Schemes.

BUSINESS COMMUNICATION

SEMESTER – IV

A. (FOR WRITTEN ASSESSMENT) 


100 Marks

1. WRITTEN COMMUNICATION 



15 Marks: 10 lectures

a) The Need and Importance of Writing 

b) Principles of Commercial Correspondence: Clarity, Conciseness, Correctness,

    Courtesy




c) Language in Business Correspondence: Avoiding Commercial English and 

    business jargon; Using correct spelling; grammar; punctuation.

2. REPORT WRITING




10 Marks: 10 lectures

a) What is a report; types; essentials of a good report 

b) Structure of a report; Introduction – terms of reference, objectives, methods; Body-  

     findings and conclusion; Final-Conclusion; recommendations (if requested); 

     appendices (if required)

c) Reports in letter/memo format like progress reports

d) Longer Formal Reports.

3. LETTER WRITING BASIC



05 Marks: 6 lectures

a) Layouts: Block; indented semi-block; modified block; hanging indentions; demi-

    official; N.O.M.A. format

b) Parts of a letter

c) Appearance of the Letter

4. PERSONNAL LETTERS




10 Marks: 6 lectures

a) Applications and Resumes

b) References and Testimonials

c) Appointment and Promotion 

d) Office circulars; Notices

e) Office orders, Office memos/notes

f) Resignation

5. PURCHASE, CREDIT & SALES LETTERS


15 Marks: 6 lectures

a) Inquiries and Quotations 

b) Orders and Replies

c) Complaints and Follow-up

d) Credit letters and Collection letters

e) Sales letters

f) Circulars

g) Forms

6. COURTESY LETTERS AND REPRESENTATIONS

15 Marks: 6 lectures

a) Invitations

b) Letters of Congratulation and Appreciation 

c) Condolence letters

d) Thank You Letters

e) Representations 

7. MEDIA RELATED WRITING



10 Marks: 5 lectures

a) Press Releases

b) Articles for the Press

c) Advertisements

d) Tender Notices

8. WRITING FOR ELECTRONIC MEDIA

10 Marks: 4 lectures

a) E-mail and Netiquette

b) S.M.S. in Business Situations

c) Fax Messages

9. USING VISUAL AIDS




10 Marks: 4 lectures

a) Black and White boards

b) Flip Charts

c) Overhead Projectors

d) L.C.D. Projectors

e) Graphical Representations

References

1. Principles and Practice of Business Communication


- Rhoda A. Doctor & Aspi Doctor

Shet  Publishers, Mumbai

2 Business Communication

-  Urmila Rai , 

 Himalaya Publishing House Mumbai

3 Communication 


- Dr. C.S. Rajunder, 

Himalaya Publishing House Mumbai

4 Persuasive Presentation 

- Geoffrey Moss

Vikas Publishing House Pvt. Ltd.

5 Effective speaking

- Rudolph  F. Verderlacer / Katheleen S. Verderlacer

                    Thomson 

6 Public Speaking and Influencing Men in Business

- Dale Carnegie

D.B. Taraporevala sons & Co. Pvt Ltd.

S.Y.B. COM. BUSINESS ECONOMICS PAPER II

SEMESTER III

(55 LECTURES 100 MARKS)

I. INDIAN FINANCIAL MARKET:-

Indian Money Market: Meaning & Components (Organised and Unorganised) – Instruments – functions and Limitations

Indian Capital Market

Meaning – Components – Instruments – Functions – Regulatory Mechanism – Limitations.









10 Lectures 20 Marks

II. BANKING:- 

Types of Banks – Commercial Banking – Functions of Commercial Banks – Credit Creation by the Commercial Banks – Reserve Bank of India: Functions & concept of Money Supply.










20 Lectures 30 Marks

III. INDUSTRIAL FINANCE:- 

Need and Sources of Industrial Finance –

Functions, Performance and changing role of Development Banks since 1990- Foreign Investment.










12 Lectures 25 Marks

IV. AGRICULTURAL FINANCE

Need and sources of Agricultural Finance

(Functions and Performance during post 1990)

i) NABARD

ii) Co-operative Credit; Short term & Long term

iii) Commercial Banks

iv) Regional Rural Banks

13 Lectures 25 Mark

SEMESTER IV 

(55 Lectures 100 Marks)

I. Fiscal Policy

Meaning & Objectives – Budget; Meaning & Types – Central & State Budget 

· Impact of Budget on the economy.

10 Lectures 20 Marks

II. Public Revenue 

Sources – Canons of Taxation – Features of Indian Tax System

Outline of tax reforms in India in the post 1991 period including VAT 










12 Lectures 25 Marks

III. Public Expenditure:

      Objectives Canons & Classification – Current Trends – Reforms in Public expenditure in the post 1991 period.










13 Lectures 25 Marks

IV. Public Debt and Deficit Financing:

Concept – Trends – Role in Economic development – Limitations – Servicing of Public debt – Concept of Deficit Financing – Role and Limitations 










20 Lectures 30 Marks

REFERENCES

1. Indian Economy: Dutt & Sundaram, S. Chand & Company.

2. Financial Systems in India: Chonasgi & Malati Anangol, Himalaya Publishing House.

3. Financial Administration in India: K. N. Baisya, Himalaya Publishing House.

4. Management of Indian financial Institutions: R.M. Srivasta, Himalya Publishing House.

5. Indian Financial System: M.Y. Khan, Vikas Publishing House.

6. Indian Economy: A.N. Aggrawal, Vikas Publishing House.

7. Indian Economy : I.C. Dhingra, S. Chand & Company.

8. The Econoy of India: Balasubramanyam, UBSPD.

9. Money, Banking, Trade & Finance: Kulkarni & Kalkundrikar, S. Chand & Company.

10. Bank Finance for Rural Development: Naidu, Ashjish Publishing House.

11. The Economic Theory: Bassil Moore, The Free Press, New York.

12. Modern Economic Thought: Edited by Sidney Weintrand, Bail Balckwell, Oxford.

13. A Text Book of Economic Theory: Stonier & Hague, Longman Group Ltd;  London.

14. International Economic: Robert Carbaugh, Thomson Asia Private Ltd., 

15. Reports of Various committees on Indian Tax Reforms.

16. Union Budget.

17. Goa State Budget.

JOURNALS

1. Economic & Political Weekly

2. Reserve Bank of India Bulletin

3. C.M. I.E. Reports.

GOA UNIVERSITY

SECOND YEAR B.COM

                                     BUSINESS LAWS        

80 Marks

1. The object of the course is to provide a brief idea of frame work of some of its business laws in India.

2. The students are expected to study the changes in these laws made from time to time.

3. For the purpose of evaluation of academic performance of the students, the subject carries 100 marks, consisting of 80 marks question paper at the end of semester and 20 marks for  Intra Semester Assessment ( ISA)

4. The students are not supposed to study the case laws

Business Laws--- Paper I

Semester III

Indian Contract Act, 1872



(40 Marks – 30 lectures)

I. Definition of contract, agreement, proposal, acceptance, void agreement, voidable contract and consideration.

II. Essentials of a contract which includes capacity of the parties, free consent, coercion, undue influence, fraud, mis-representation, mistake of fact and law specific void agreements, obligation of parties to perform contract and remedies for breach of contract

III. Contract of indemnity, rights of indemnity holder, contract of guarantee, rights of surety, discharge of surety, bailment rights and duties of the bailor and bailee, contract of agency, modes of creation of agency, extent of agents authority and termination of agency.

Indian Partnership Act, 1932


(20 marks- 10 lectures)

I. Definition of business, partnership, its characteristics, modes of determining existence of partnership and types of partnership.

II. Rights, duties and liabilities of partners, property of the firm, relation partners to the third parties which includes implied authority for the acts of a partner, notice to the firm, liabilities of partner for wrongful acts, misapplication of money and property by a partner received form the third party.

III. Minor’s position in a partnership, modes of dissolution of a firm, rights and liabilities of partners on dissolution of partnership, modes of settlement of accounts between partners, registration of a firm and effects of non-registration. 

Arbitration and conciliation Act, 1996 

(20 Marks – 10 lectures)

I. Meaning of arbitration, how arbitration, duties of arbitrator, interim measures by court and administrative assistance.

II. Meaning of Arbitral agreement is made, who can refer to arbitration, duties of arbitrator, interim measures by court and administrative assistance.

III. Meaning of conciliation, its application, procedure for commencement of proceedings, appointment and procedure followed by conciliation, role of conciliator, restriction on conciliator, termination of conciliation proceedings and status of settlement by conciliator.

Business Laws - Paper II

Semester  IV

The Negotiable Instruments Act, 1881

(30 Marks – 20 lectures)

I. Meaning of negotiable instruments, characteristics of promissory note, bill of exchange, cheque including cheque with electronic form, truncated cheque, crossing of cheque, types of crossing, presentment of negotiable instrument holder , holder in due course, inland and foreign instrument.

II. Modes and manner of negotiation of instruments, effect of negotiation, meaning of indorsement, its essentials effects and kinds of indorsement.

III. Meaning of presentment for acceptance, presentment for payments and the rules of presentment for acceptance and rules of presentment for payment, offence of dishonour of cheque.

 The Foreign Exchange Management Act, 1999
(30 Marks – 10 lectures)

I. Definition capital account, transaction, current account transaction and the rules thereof regarding prohibition on drawal of foreign exchange with reference to prior approval of Government of India and prior approval of Reserve Bank of India, foreign exchange, foreign security, person, person resident in India.

II. Restrictions on dealings in foreign exchange, holding of foreign exchange, capital account transactions, export of goods and services, realization and repatriation of foreign exchange, exemption from realization and repatriation of foreign exchange.

III. Provision relating to authorized person, contravention and penalties, appointment, procedure and power of adjudicating authority, Directorate of enforcement and its powers.

Laws Relating to Intellectual property rights
(40 marks – 20 lectures)

I. Meaning of intellectual property, what is intellectual property right, forms of intellectual property rights, what is patent, invention, term of patent, who can apply for patent, what can be patented, what are not invention, sealing  of patents Rights of patent holder, condition of patent, working of patent and compulsory licensing, Exclusive Marketing Rights, infringement of patents and remedies, offences.

II. Meaning of designs, nature of designs, registration of design, copyright in designs, piracy of registered designs, term of design, legal proceedings, nature of copyright, works in which copyright exists, rights of owner of a copyright, assignment of copyright, rights of broadcasting organization, performer’s right, infringement of copyright, civil and criminal remedies.

III. Meaning of trade mark, what can be registered as a trade mark, prohibition of registration of trade mark, deceptively similar mark, collective mark, procedure for registration of trademark, infringement of trade mark, offences and penalties.

Suggested Book:-

1. Business Law for Management 

Himalaya Publishing House,


- Bulchandani K.R.


Mumbai

2. Principal of Mercantile Law

Eastern Book Company 


- Singh Avtar

3. Business Law



Vikas Publishing House,


- Kulchal M.C.


New Delhi

4. Taxmann’s FEMA 



Texmann Publication Pvt Ltd,







New Delhi

5. Intellectual Property Law


Eastern Law House,


- P. Narayanan



Kolkata

6. What every one should know 

Pharma Book Syndicate,

     about Patents


 
Ansaya Bhavan,


- N.R. Subbaram


Hyderabad 500 095

7. Law relating to Patents, Trade Marks,

    Copyrights, designs and Geographical

     Indication Act 

· B. L. Wadehra

8. The Negotiable Instruments Act

N.M. Tripathi Pvt. Ltd, 


- Khergamwala J. S.


Mumbai

Three Year B.Com. Degree Programme 

S.Y.B Com

Semester: III

Financial Accounting Paper III

Unit I : Introduction to Costing (Elements of costing) (only theory)

Various terms (terminology), cost costing, cost accounting, definition, evolution of cost accounting, objectives, advantages and disadvantage of cost accounting, cost unit, cost centre, distinction between cost accounting and financial accounting.

Classification of cost (element wise – in detail) 


(4-5 Lectures)   10 Marks

Unit II: Methods of costing (Theory & Problems)

Unit costing

Job order costing – to include tenders and quotations

Process costing – excluding equivalent production, joint products and by-products but inclusive of inter-process profits. 

Contract Costing – with reference to AS 7, contract account for one year, more than one year and contract account with balance sheet (estimated contracts and escalation clause for theory only)

Operating costing – only transport operators for theory & problems and others for theory.

Batch costing (theory), operation costing (theory)

      (40-45 Lectures)  40 Marks
Unit III: Reconciliation of Costing profit with Financial profit:

Meaning, need, causes and problems



       (8-10 lectures)   15 Marks
Unit IV: Techniques of costing (only theory)
Marginal costing (elementary problems of 4-5 marks only on Break Even Point and PV 

Ratio including preparation of BEP chart)

Standard costing

Budgetary control





     (8-10 Lectures)  15 Marks
Reference Books:

Sr.

Name


Author


Publisher

No. 

1. 
Cost Accounting 

Jawahar Lal 

Tata McGraw-Hill publishing 









Co. Ltd. New Delhi

2. 
Advanced Cost Accounting 
Ravi Kishore 

Taxmann Allied Services Pvt. 









Ltd. New Delhi 

3. 
Practical Costing 

B.S. Khana, I.M.
S. Chand & Co New Delhi






Pandey




4. 
Cost Accounting 

S.P. Lyengar

S. Chand & Co New Delhi 

5. 
Theory & Problem of 

M.Y. Khan & P.K. 
Tata McGraw-Hill publishing 


Management & Cost 

Jain


Co. Ltd. New Delhi

Accounting 
 

6. 
Cost Accounting Principle 
B.M Lal Nigam & 
Prentice- Hall of India Pvt


& Practice 


J.C. Jain

Ltd, New Delhi

7. 
Cost Accounting 

Bharatosh Banerjee
The World Press Pvt. Ltd. 









Calcutta

8. 
Advanced Cost Accounting 
S.P. Jain & Narang
Kalyani Publishers, New 









Delhi

9. 
Principle & Practice of
Ashish
 

Wheeler Publishing, New 


Cost Accounting 

Bhattacharya

Delhi.

10. 
Advanced Practical Cost 
Bhagwan S.

S. Chand & Co. New Delhi 


Accounting 


Khanna 

Three Year B. Com. Degree Programme

S.Y.B. Com

Semester: IV

Commerce Category: Financial Accounting Paper IV

Unit I: Company Final Accounts

Problems on T-Format only as per schedule VI of the Companies Act, Problems to exclude adjustments on redemption of shares and debentures, VAT, income tax and managerial remuneration.






(18-20 Lectures)     30 Marks
Unit II: Financial statement Analysis & Interpretation:

a) Vertical statement (with sources and application and working capital)

b) Common-size statement analysis 

c) Comparative statement analysis (restricted to 2 years for inter-company and 2 companies for intra-companies problems)

d) Trend analysis (theory only)



(12-15  Lectures)    30 Marks
Unit III: Financial statement Analysis & Interpretation
Ratio analysis – Revenue statement ratios, Balance Sheet ratios and Combined ratios

(including Earnings per share and Price Earning Ratio)
(12-15 Lectures)     20 Marks
Unit IV: Financial statement Analysis & Interpretation
a) Cash flow statement (New Format as per indirect method & As 3)

b) Fund flow statement 




(18-20 Lectures)    20 Marks 

GOA UNIVERSITY

SECOND YEAR B.COM.

STATISTICAL TECHNIQUES

SEMESTER – III
OBJECTIVES:

1. To enable the students to gain understanding of Statistical Techniques as are applicable to business.

2. To give comprehensive knowledge of the subject to the students opting for professional and academic course where statistics is a part of the curriculum.

SYLLABUS:

I. INTRODUCTION:




2 lectures – 4 marks)

Meaning and definition of Statistics – Function, Scope and Limitations of statistics

Basic Statistical Concepts – Population, Sample, Variable, Attribute, Parameter and Statistic.

II. 
COLLECTION OF DATA:



(3 Lectures – 8 marks)


Types of Data – Primary Data and Secondary Data – Sources, Methods of Collecting Primary Data, Classification – Univariate frequency distribution, Bivariate frequency distribution.

III.    GRAPHS AND DIAGRAMS



(5 Lectures – 12 Marks)  

Histogram, Frequency polygon, Frequency curve and Ogives, Simple Bar, 

Multiple and sub-divided bar, Pie diagrams.

IV.    SUMMARISATION MEASURES:


(15 lectures – 40 marks)

Measures of Central Tendency – Meaning, Objectives, requisites of a good average- Arithmetic Mean, Median Mode (Without grouping) – Geometric Mean, Harmonic Mean – Partition values – quartiles, Deciles, And Percentiles.

Measure of Dispersion – Meaning, Objectives, requisites of a good.

Measure of Dispersion – Absolute and relative measures – Range, Quartile deviation, Mean Deviation, Standard Deviation, Coefficient of range, coefficient of Quartile Deviation, coefficient of Mean Deviation and coefficient of Variation.

Skewness – Meaning – Person ‘s and Bowley’s measure of skewness and coefficient of skewness.

Notion of Kurtosis.

V.     INDEX NUMBERS:




(8 lectures – 18 marks)

Meaning, types, uses and limitation

Methods of constructing price and quantity index numbers by unweighted and weighted methods –weighted Aggregative – Laspeyre’s Paasche’s and Fishers’s formulae – Weighted average of relatives – Arithmetic Mean and Geometric Mean, Value index number – Fixed base, Chain base indices, Base shifting, deflating and splicing, Cost of living index numbers.

VI.    ANALYSIS OF TIME SERIES:


(6 lectures – 18 marks)

         Meaning and Utility

Components of Time series, Models of Time series – Additive and Multiplicative Models. 

Measurement of Trend – semi averages, Moving averages and methods of lease squares (Straight line and second degree parabola).

STATISTICAL TECHNIQUES

SEMESTER IV

I. 
CORRELATION AND REGRESSION ANALYSIS: (10 lectures- 30 marks)


Meaning, types of correlation, Methods of studying correlation, scatter diagrams, Karl Person’s coefficient of correlation and Spearman’s rank coefficient of correlation, Properties of Karl Person’s coefficient of Correlation, Linear regression – Meaning, Regression lines and regression coefficients.

II. 
ELEMENTS OF PROBABILITY:


(8 lectures – 14 marks)

Random experiments and events, definition of probability, conditional Probability, Addition and Multiplication Theorems (with proof).


Mathematical Expectation.

III. 
THEORETICAL DISTRIBUTION:


(6 lectures – 18 marks)

Random Varibale, Binimial, Poisson and Normal Distribution (with Properties)

IV.    METHODS OF SAMPLING:



(2 lectures – 4 marks)
         Census enumeration and sample enumeration, Methods of sampling – Simple random sampling, Systematic Sampling, Stratified sampling, Cluster sampling, Purposive Sampling, Quota Sampling and Multi-stage sampling.

V.
TESTS OF HYPOTHESIS AND ESTIMATION:
(6 lectures – 16 marks)


Sampling distribution, Standard error, Procedure of testing a hypothesis, Null and Alternative hypothesis, Type I and Type II Errors. Critical region and level of  significance. Tests of significance for large samples, sample mean and sample proportion – confidence limits, population mean and Population Proportion.

VI.
STATISTICAL QUALITY CONTROL:

(6 lectures – 18 marks)

Meaning and Utility, Control charts for X,R,P and C.

SUGGESTED REFERENCES:

1. Gupta S.P.

Statistical Methods, Sultan Chand and Sons

2. Sancheti D.C. and Kapoor V.K.

Statistics (Theory, Methods and Application) Sultan Chand and Sons

3. Levin Richard I and Rubin David S.

Statistics for Management, Prentice Hall of India


4.   Gupta C.B.


       Fundamental of Statistics, Himalaya Publishing House


5.    R.J. Shah


       Statistical Techniques.

GOA UNIVERSITY

SECOND YEAR B.COM.

BUSINESS FINANCE

SEMESTER – III
UNIT I : NATURE AND OBJECTIVES OF BUSINESS FINANCE

Definition of business finance- business finance v/s corporate finance, meaning and principles, financial plan essentials of good financial plan, role of business finance in organization, type of financial plan, steps in financial planning, requirements of financial plan, significance of financial planning.









(12-15 lectures: 20 Marks)

UNIT II: CAPITALISATION


Meaning; Theories of capitalization, overcapitalization, under capitalization meaning, causes, effects and remedies, balanced capitalization, Cost v/s earnings theory.










(10-15 lectures : 20 Marks)

UNIT III: CAPITAL STRUCTURE


Concept of capital structure, Meaning and importance of capital structure, factors influencing capital structure, concept of financial structure, capital gearing meaning and advantages, trading on equity – meaning and advantages.










(13-15 lectures : 20 Marks)

UNIT IV: CLASSIFICATION OF CAPITAL


Classification of capital, fixed and working capital and its requirement, factors determining capital requirement, fixed capital – factors determining fixed capital – Working capital – meaning and its significance types of working capital Factors determining working capital.










(15-18 lectures : 20 Marks)

UNIT V: SPECIALISED FINANCIAL INSTITUTIONS


Financial Institution:


Industrial Development Bank of India (IDBI) – Meaning and functions


Industrial Finance Corporation of India (IFCI) – Meaning and functions 


UTI and LIC – Meaning and functions


EDC – Meaning and functions


Changing role of financial institutions










(8-10 lectures : 20 Marks)

BUSINESS FINANCE

SEMESTER – IV
UNIT I – SHORT TERM SOURCES


Sources of finance according to various form of organization – Factors influencing source of finance of an organization.


Short term source of finance –


Trade Credit – Meaning, merits and demerits


Bank credit – Meaning, merits and demerits


Factoring – Meaning, merits and demerits


Customer advance, installment credit – Meaning, merits and demerits


Emerging short term sources – Commercial paper, Certificates of deposits 


(only concepts)





(12-15 lectures: 25 Marks)

UNIT II – LONG TERM SOURCES


Issue of equity shares, preference share and Debentures – meaning, advantages and disadvantage (towards company as source of finance) Public deposits – Meaning Advantage and disadvantages (towards company as source of finance).


Self financing – Meaning, advantages and disadvantages (towards company source of finance, Indigeneous Bankers, Venture capital – Meaning and advantages, Foreign capital – Need, Importance, advantages and disadvantages, Types – FDI, Joint venture and collaborations, Lease finance, meaning, types, lease v/s hire purchase, advantages, disadvantages.





(18-20 lectures: 30 Marks)

UNIT III CAPITAL MARKET


Meaning of Market, Stock exchange – meaning and functions, listing of securities – meaning, advantages and disadvantages – listing procedures, Types of capital market, classification of investors, Demat of shares, Bull and bear, options, warrant 



(only concepts).





(8-10 lectures: 25 Marks)

UNIT IV Methods of Marketing of securities - meaning and advantages methods 


Underwriting of shares – meaning, type and advantages


Mutual Fund – meaning and types of mutual fund schemes – open ended, close ended, income schemes, income and growth schemes, growth Schemes, tax saving schemes (only concepts)


Merchant banking – meaning and functions


Issue house – meaning and functions


Role of SEBI





(17-20 lectures : 20 Marks)

REFERENCES:

1) R.K. Sharma and Shashi K. Gupta, Business Organisation and Management

2) R.M. Srivastava, Essentials of Business Finance, Himalaya Publishing House, Kalyani Publications.

3) Preeti Singh, Investment Management, Himalaya Publishing House 

4) N.G. Kale, Business Organisation, Manisha Publications.

5) C.N. Sontakki, Business Organisation, Seth Publishers

6) E. Gordon and Dr. K. Natarajan, Financial Markets and Institutions, Himalaya Publishing House.

7) H. Sadak, Mutual Funds in India, Response Books, Sage Publications.

GOA UNIVERSITY 

SECOND YEAR B.COM.

Applied Component (Commerce): Accounting Paper III

SEMESTER - III

Unit I : Underwriting of Shares and Debentures

Meaning, types of underwritings, calculation of liability of Underwriter – Full underwriting – Partial underwriting – Sole underwriters – Joint underwriters – underwriting commission – Journal entries, Ledger Accounts and Balance Sheet










(12-15 lectures 20 Marks)

Unit II: Hotel Accounting

Concept, Visitors Ledger (theory only) and final Accounts of Hotels under sole proprietorship, partnership and joint stock company (under T format).










(12-14 lectures 20 Marks)   

Unit III: Farm Accounting 

Concept, Objectives; Special features of farm accounting, Separate account and columnar form Final Accounts.










(10-12 lectures 20 Marks)

Unit IV: Investment Accounting

Ex-interest/dividend; Cum-interest/Dividend transaction, Brokerage and other expenses, purchase and sale of investment, Bonus shares and right shares, Valuation of investment, D-mat and Trading Account (for theory). 










(12-15 lectures 20 Marks)

Unit V: Insolvency Accounts

Insolvency of an individual and firm, Preparation of statement of affairs and Deficiency account (preparation of statement of affairs and deficiency account for individual partners in case of firm to be excluded).










(12-14 lectures 20 Marks)

Applied Component (Commerce): E-Accounting

SEMESTER  IV

Unit I : E-Commerce
a) Introduction 

Evolution of the internet, Development and growth of internet, Concept, Perspectives of e-commerce, Emergence of e-commerce, Advantages and disadvantages of e-commerce, e-transition challengers for Indian Corporate – Internal resisting issues – External driving factors – Doubts and difficulties.









(8-10 lectures 10 Marks)

b) e-marketing 

Online marketing, e-advertising, e-branding, Marketing strategies.









(4-5 lectures 10 Marks)

c) e-payment systems

Digital payment requirements, online payment categories, classification of new payment systems – properties of e-cash, cheque payment systems on the internet (e-cheque), Risk and e-payment systems.









(4-5 lectures 10 Marks)

d)  e-customer Relationship Management
      CRM, Typical business touch-points, the customer retention goal, Managing customer value orientation and life cycle.

(4-5 lectures 10 Marks)

d) e-supply Chain Management

e-SCM, the pay off, seven ways to reduce inventory, e-SCM provides “Real Time” benefits, e-SCM the strategic advantage.









(4-5 lectures 10 Marks)

f)   Mobile Commerce: (M.Com.)
      Growth of M.Com., Wireless, applications, Short Message Service (SMS)m other service, advantages, disadvantages and problems of mobile.







  

(4-5 lectures 20 Marks)

Unit II : E-Accounting 

Tally

Material Management System









(30-35 lectures 30 Marks)

Reference Books

Sr.No. 
Name of the Book
Author

Publisher


1. 
Basics of Commerce 
E-NIIT


Prentice Hall of  India Pvt. Ltd.

2. 
E-Marketing 

Vasudeva

Commonwealth Publishers, 








New Delhi

3. 
E-Commerce

C.S.Rayudu

Himalaya  Publishing House, ?Delhi 

4. 
Business on the net
Kamlesh N. 

Macmillan India Ltd., New 





Agarwal, Amit 
Delhi





Jal, Deeksha Agarwal 


5.
E-Commerce

P.T. Joseph 

Prentice – Hall of India Pvt. Ltd.








New Delhi.

GOA UNIVERSITY 

SECOND YEAR B.COM.

COMMERCE PAPER III

Advertising (Applied Component)

SEMESTER - III

Unit I : INTRODUCTION
Advertising – Meaning & definition, Benefits and limitations of advertising (in brief only)

Advertising Media – meaning & types (in brief), Advertising ethics and social responsibility, Advertising and consumer protection.

Integrated Marketing Communication – Meaning only.

Factors influencing growth and future of advertising industry in India.









(14-16 lectures – 30 Marks)

Unit II: CREATIVITY IN ADVERTISING
Creativity – Meaning, role of creativity in advertising, The creative visualization process / steps – the creative pyramid. AIDA process.









(10-12 lectures – 20 Marks)

Unit III: CONSUMER AND ADVERTISING
Consumer – Types of consumer – Buying motives – meaning and types. 

Advertising Appeals – meaning and types. Selling points.









(10-12 lectures – 20 Marks)

Unit IV: FUNDAMENTAL TASKS IN ADVERTISING
a) Research as a tool for effective advertising

Meaning of advertising research, marketing research, product research, media research and consumers research.

Importance of research (in general) in advertising.

b) Allocating Funds

Advertising Budget – meaning & methods (in brief), Factors influencing allocation of funds for advertising.

c) Media Planning and Media Scheduling – Meaning & importance

(14-16 lectures – 30 Marks)

Advertising (Applied Component)

SEMESTER IV

Unit I: VISUALS, SIGNS & SYMBOLS IN ADVERTISING 

Visuals – meaning, Types – Signs & Symbols – Meaning of signs – Symbols verbal and non-verbal.









(10-12 lectures – 20 Marks)

Unit II: LAYOUT & COPYWRITING
Layout – Meaning, elements of an ad in brief – Principles of effective layout.

Copy writing, Types of copy

Copywriting – Meaning, Principles for effective copywriting for posters, print, radio and television.









(12-14 lectures – 25 Marks)

Unit III: ADVERTISING EFFECTIVENESS
Meaning & Importance, Measuring effectiveness

Pre-testing and Post-testing methods









(12-14 lectures – 25 Marks)

Unit IV: ADVERTISING AGENCY
Meaning – function, Factors influencing the choice of an ad agency – Client – Agency Relationship, Principles – Client Turnover – Meaning & reasons, 

Advertising Agency compensation.









(14-16 lectures – 30 Marks)

LIST OF RECOMMENDED BOOKS:

1. Advertising – By William Arens. Tata Mc. Graw Hill, N. Delhi

2. Advertising – By N.G. Kale and M. Ahmed. Vipul Prakashan, Mumbai 04.

3. Advertising – By Kale and Sablak

S.Y.B.COM.

APPLIED COMPONENT PAPER

Distribution and Retail Management

SEMESTER – III

Objective: To acquaint students to the basic concepts of retailing and its application in current marketing scenario.

Unit I: Introduction

Retail – Meaning and definition, factors responsible for growth. Functions/role of a retailer -

Characteristics of a retailer. Retail theories – a) cyclical theories b) Evolutionary theories.

Retail Life Cycle – Meaning and Stages Trends in Retail Industry Retail Industry in India with special reference to FDI.









(12-14 lectures – 25 Marks)

Unit II : Retail Formats and Types of Retail Stores

Evolution of Retail Formats. Types of Retail Stores – on the basis of 

a) Form of Ownership – Independent retailer, Chain retailer, franchising, lease departments, consumer co-operatives. (b) Merchandise Offered- Convenience stores, Super markets, Hyper Markets, Speciality Stores, Department Stores, Off Price Retailers, Factory Outlets, Catalog Showrooms (c) Non-Store Retailing- Direct Selling, Mail Order, Telemarketing, Automated Vending.

 







(12-14 lectures – 25 Marks)

Unit III: Store Location


Meaning and importance of store location, Types of location – a) Free Standing (b) Part of Business District (c) Part of the shopping centre (d) Other Retail locations.

Steps involved in choosing a retail location – 4 steps

1. Market identification 2. Determining the market potential – Elements to be considered.

3.   Identify alternate sites- Factors affecting 4. Selection of site – Factors affecting.









(10-12 lectures – 20 Marks)

Unit IV: Store Design and Layout
Store Design – Meaning and importance. Objectives of a Good Store Design. Exterior Store Design – Meaning and Components. Interior Store Design – Meaning and components. Store layout – Meaning and types of layouts a) Grid Layout b) Racetrack layout c) Freeform layout. Layout Selection – Factors to be considered. Space Planning – Meaning and Concept of Planogram. Visual Merchandising Meaning and methods of display Detecting and Preventing Shoplifting – Meaning and Measures to reduce Employee Theft .









(14-16 lectures – 30 Marks)

RETAIL MANAGEMENT

SEMESTER IV

Unit I : Retail Major Decisions
a) Product Decision – 1. Types of Goods 1. Life Cycle of Goods and 3. Quality Product enhancement through services. Product mix – Meaning – product depth and width (meaning only).

b) Pricing decisions – Price v/s value – Meaning, Pricing policies for retailing 

c) Communication Decisions – Personal and Impersonal Communications.

(12-14 lectures – 25 Marks)

Unit II: Understanding the Retail Consumer
Identifying and responding to changing customer profiles

Retail Shopper – Meaning and factors influencing retail shopper. Customer decision making process. Changing trends among the Indian consumers – Factors responsible.









(12-14 lectures – 25 Marks)

Unit III: Servicing the Retail Consumer
Customer Service – Meaning Standardisation v/s Customisation. Importance of  service in Retailing – Principles for delivering distinctive services. Managing customer expectation and handling complaints – Meaning, Process of handling complaints. Customer loyalty – Meaning, Concept of CRM Customer Loyalty Programs – Meaning and essential features.









(14-16 lectures – 30 Marks)

Unit IV Supply Chain Management
Concept of Supply chain management – Evolution of Supply Chain Management- Need for Supply Chain Management – Retail logistics – Push logistics v/s pull logistics.









(10-12 lectures – 20 Marks)

List of Books recommended:

1. Retail Management – Text and Cases

By Swapna Pradhan

Tata Mc Graw Hill Publishing Co.Ltd.: 7, West Patel Nagar, New Delhi 08.

2. Retailing Management – (5th Edition)

By Michael Levy and Barton A Weiz


Tata Mc Graw Hill Publishing Co.Ltd., New Delhi

3. Retail Marketing Management

By David Gilbert

Person Education (Singapore)Ltd., Indian Branch 482, F.I.E., Patparganj, Delhi-92 

4. Retailing by George H. Lucas, Robert Bush, Larry Gresham

All India Publishers and Distributors

920, Poonamalee High Road, Chennai – 84. 

APPLIED COMPONENT

RURAL MARKETING

SEMESTER III

Objectives: To Introduce students to the subject of rural marketing and issues related to rural marketing.

Unit I: Introduction
Meaning of the terms rural market and rural marketing 

Rural Market – Profile

Trapping the rural market

Need how to identify the potential of rural market

Factors leading to growth of rural markets

Distinction between rural  and urban markets
(14-16 lectures – 25 marks)

Unit II: Market Environment and segmentation for Rural Markets

A) Rural Marketing Environment – Meaning and components, emerging trends in rural marketing environment.

B) Market segmentation – Meaning and bases-geographical, demographic, socio cultural, Economic, behavioral.

(10-12 lectures – 20 Marks)

Unit III: Rural Consumer and Demand

Profile of rural consumer

Rural Consumer Demand




(10-12 lectures – 15 Marks)

Unit IV: Rural Marketing – Problem and opportunities 

A) Problem of Rural marketing

B) Measures to overcome problems in marketing, strategies to optimize rural marketing opportunities

C) Institutional mechanism for promoting rural markets

· Role of Govt.

· Co-operative societies 

· Pvt. Sector

· SHG & AGMARK




(14-16 lectures – 25 Marks)

Unit V: Rural credit – Indigenous Bankers


Micro finance institutions

· Co-op. credit institutions

· Bank 

Private

Public



(10-12 lectures – 15  Marks)

RURAL MARKETING 

SEMESTER IV

Unit I: Marketing distribution in Rural Markets

Physical distribution management in Rural Markets – problem in distribution (transportation and storage)

Typical Marketing channel in rural markets

Emerging channels of distribution, e-distribution, Role of Wholesalers and retailers 

Problems in channels of distribution.



(14-16 lectures – 25 Marks)

Unit II: Marketing communication in rural markets

Constraints in Marketing communication in rural areas

Media mix for rural market – Formal and informal media









(14-16 lectures – 25 Marks)

Unit III: Developing salesforce for rural markets

Role  of a sales person

Qualities of successful rural salesman









(10-12 lectures – 15 Marks)

Unit IV: Agricultural Marketing

Agricultural marketing – meaning and definition

Essentials of Agricultural marketing

Marketing of agricultural goods v/s manufactured goods

Role of agricultural marketing in economic development

Challenges in agricultural marketing, building of infrastructure roads, wearhouse transport in rural areas for promoting rural marketing, role of Govt, and pvt. Sector Crop Insurance.









(14-16 lectures – 35 Marks)

List of books recommended:

1. Management in a developing economy – P.K. Srivastava – Sterling Publishers Pvt. Ltd. L-10, Green Park Extension, New Delhi – 110 016/G-2 Cunningham Apts., Cunningham Road, Bangalore – 560 052.

2. Rural Consumer behaviour A Sinha – Sonali Publications 422811, Ansari Road, New Delhi 110 002.

3. –N. Rajan Nair and M.M. Varma – Sultan Chand and Sons, New Delhi 110 002 (23 Paryagunj)

4. Management – Text and Cases – Dr. Varshney and Dr. S.L. Gupta- Sultan Chand and Sons, New Delhi.
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